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Renewing 
Mediterranean 
roots

Didier Jourdan and Nassim Belbaly explain how  
a new Mediterranean Schools of Management 
Consortium will strengthen the Mediterranean region

The competitiveness of the 
management education market 
in europe, and especially in 

France, leaves medium-level business 
schools no choice other than to follow 
innovative strategies to sustain their 
development. 

Given that mainstream strategy is 
focused on achieving strong budgets, 
reputation, alumni power, and european 
and international recognition in term of 
scholars, students, executive education 
and so on, medium-level business 
schools are left with three choices:
–  find partner/s to merge with in order 

to reach a similar budget as the main 
european players so they can compete 
with the same level of financial 
resources

–  find alternative strategies to 
differentiate themselves and play  
a leading role in a specific area

–  let go their ambitions to play at a 
european and international level  
and concentrate more on national 
objectives with some european  
and international activity

montpellier Business school (mBs), 
however, has chosen an innovative 
strategy to continue and sustain its 
positive evolution in management 
education. this strategy is mainly based 
on the setting up of the mediterranean 
schools of management Consortium 
with an emphasis on managerial 
innovation, defined as the introduction 
of practices and management methods 

new to a company with the aim 
of sustainably improving its overall 
performance.

mBs has adopted and implemented 
managerial innovation as a 
positioning by integrating it in its 
pedagogical processes, curriculum 
development, intellectual 
contributions, staff organisation and 
corporate relationships at national, 
mediterranean and european levels. 

this strategy finds its sources first in  
the geographical location of montpellier. 
the city is at the heart of the 
mediterranean basin. It was a former 
trading post for spices, a place of 
pilgrimage and a centre of learning  
in the fields of medicine and law.  
this has ensured it constant prosperity 
and a shared mediterranean history. 
strategically, the mediterranean 
region’s attractiveness comes from  
the 30 countries that border its coast, 
25% of worldwide maritime traffic,  
30% of petroleum traffic and a steady 
regional growth. 

Recent changes and opportunities such 
as the so-called arab spring, financial 
crises and population growth in the 
mediterranean region are the main 
drivers propelling mBs to increase its 
involvement in management education 
in the area.

In parallel with the development of 
the consortium, other actions by mBs 
include the creation of a recruitment 
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centre for students, developing student 
and faculty exchange programmes, 
customised executive programmes, 
establishing links with the business 
community and the recruitment of  
a dedicated professional to deal with 
mediterranean relationships.

the mediterranean schools of 
management Consortium is a network 
of institutions of management education 
in mediterranean countries and 
institutions with the desire to acquire 
excellence in management education. 
three business schools have already 
expressed their intention of joining the 
consortium: mBs (France), IsCae 
(morocco) and the university of Bari 
(Italy). Other business schools, in 
algeria, tunisia, Greece, turkey and 
egypt are in the process of negotiation.

the consortium aims to contribute to 
the economic, social, environmental 
and sustainable development of 
countries in this geographic area.

It will become a dedicated space for 
meetings to share experiences and 
jointly develop advances characterised 
by managerial innovation in all its forms 
but with a constant concern for 
pragmatism, ie the applicability of 
management sciences. 

this innovative and motivational project 
will focus on training tomorrow's 
mediterranean managers while 
inventing new ways of transmitting 
business-specific knowledge  
and skills as well as connecting 
mediterranean countries with other 
international economic centres. 

It will also enhance the international 
visibility of management disciplines 
(teaching and research) in 
mediterranean countries and the 
recognition of their role and influence  
as an essential driver of the sustainable 

economic development of the 
mediterranean world’s peoples,  
cultures and territories. 

It will inevitably create strong and 
lasting relationships between the 
various mediterranean countries, 
beyond the differences that may 
characterise them. 

Finally, it will help establish a better 
understanding of mediterranean 
countries by focusing on cultural, social 
and environmental factors crucial to 
future developments. to support  
this initiative, the business schools 
comprising the consortium will meet 
twice a year in one of the management 
schools in the mediterranean basin. the 
meetings will focus on topics promoting 
a better understanding of the respective 
higher education systems in 
management education (differences, 
similarities, shared orientations and 
so on). 

these meeting will therefore facilitate 
co-operation between academic 
institutions in different mediterranean 
countries and will develop transnational 
co-operation themes and initiatives  
in research and in undergraduate, 
graduate and executive educational 
programmes. 

The consortium will strengthen 
programme efficiency by:
–  Developing and implementing joint 

bachelors and masters degree 
programmes. a French-language 
emBa in mediterranean managerial 
Innovation will be launched for the 
academic year 2012/2013 in morocco 
and later in other countries so that 
future students may follow the 
courses in different locations in the 
mediterranean area. this programme 
will allow future managers, from 
distinct economic, social and cultural 

background, to enrich their worldview 
and acquire a network that will be 
effective in the business world.

–  sharing teaching methods, 
particularly educational innovations, 
and implementing processes and 
initiatives to improve teaching 
practices.

–  Creating an alumni network of 
consortium members to act as 
ambassadors for mediterranean 
countries. 

–  establishing a network of business 
incubators with mediterranean 
business schools. 

The consortium will also facilitate 
research outputs by:
–  establishing joint research teams  

on managerial innovation in the 
mediterranean and launching joint 
research programmes on various 
topics in this field.

–  exchanging faculty and business 
partners as part of joint research 
programmes and organising joint 
educational programmes supported 
by shared research from different 
institutions.

–  Organising workshops and 
conferences on managerial innovation 
in the mediterranean region.

–  establishing a joint chair of 
managerial innovation in the 
mediterranean.

–  Creating a Consortium doctoral 
degree in "mediterranean managerial 
innovation”. 

–  Developing training programmes  
on research methodologies for 
international researchers on 
mediterranean topics. 
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